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Consumer Confidence Surprises to the Upside

Consumer confidence surprised markets, moving up to 44.9 on the month. While an increase compared to the
all-time low set in October, confidence still sits more than 16 points lower than September at the second lowest
reading on record. Expectations led the increase, up 11 points on the month.

Confidence Increases on Outlook for the Future Employment Continues to Drag on Confidence
e Confidence moved higher in November, but still remains o The labor differential continued to decline for the tenth straight
extremely low. month, as more consumers saw jobs hard to get and less saw jobs
o Consumers are certainly not in a mood to shop this holiday plentiful in the market place.
season, especially for discretionary or big-ticket items. Plans | e Expectations for business conditions, employment and income
to buy a car declined to its lowest level in 40 years, and only universally improved as consumers saw a glimmer of hope that
23.8 percent of consumers indicated plans to buy appliances. the U.S. economy could improve in the next six months.
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Plans to Buy a Appliance Within Six Months Conference Board Consumer Confidence
Percent, 6-Month Moving Average Percent of Consumers Expecting Conditions to Improve in Next 6 Months
34.0% 16.0% | 35% 35%
— Expect Improvement: Nov @ 11.4%
— 6 Month Mov Avg
32.0% T 12.0% | 30% T 30%
30.0% + 80% | 25% 25%
28.0% + 4.0% | 20% 20%
26.0% T 0.0% | 15% 15%
24.0% + -4.0% | 10% 10%
Plans to Buy a Major Appliance: Nov @ 23.8%
—Plans to Buy - 6-Month M.A.: Nov @ 28.1% (Left Axis)
—— Retail Sales: Elec. & Appl. Stores, Yr/Yr % Ch.: Oct @ -2.8% (Right Axis)
22.0% —FFFF—F——F——F——F———F—F— -8.0% 5% —+—+—+—+—+—+——+—+—+—+—+—+—+—+—+—+—+—+—+—+—+—+ 5%
03 04 05 06 07 08 87 8 91 93 95 97 99 01 03 05 07

Wachovia Corporation Economics Group publications are distributed by Wachovia Corporation directly and through subsidiaries including, but
not limited to, Wachovia Capital Markets, LLC, Wachovia Securities, LLC and Wachovia Securities International Limited.

The information and opinions herein are for general information use only. Wachovia does not guarantee their accuracy or completeness, nor
does Wachovia assume any liability for any loss that may result from the reliance by any person upon any such information or opinions. Such
information and opinions are subject to change without notice, are for general information only and are not intended as an offer or solicitation
with respect to the purchase or sales of any security or as personalized investment advice. © 2008Wachovia Corp.



mailto:adam.york@wachovia.com

