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Concerns Among Consumers Continue 

Consumers’ confidence fell 4.8 points to 60.6 in August, more than 

reversing gains during the previous month and bringing the overall 

measure down to its lowest level this year.  Nearly all the drop was in the 

expectations series, which accounts for 60 percent of the overall index. 

Nearly every key component weakened in the expectations series during the 

month. August saw a sharp run-up in gasoline prices and while Europe’s 

financial crisis was generally off the front pages of the newspapers, 

lingering worries over the slowing global economy and approaching fiscal 

cliff are likely weighing on consumers’ minds.   

The present situation index fell just 0.1 percentage point to 45.8 in August. 

Despite the modest drop, the employment component weakened, with the 

percentage of consumers stating that jobs were plentiful falling 

0.8 percentage points to 7.0, which is the lowest reading in six months. The 

labor market differential, which measures the difference between the 

proportion of consumers stating that jobs are plentiful versus those that 

believe jobs are hard to get, fell 0.5 points to -33.7. 

Consumers Are Worried About the Future 

The relatively large drop in the expectations series in August is not all that 

surprising. Gasoline prices rose by about by 25 cents a gallon nationwide 

since the July survey. The headlines were not as troublesome elsewhere, 

however, with the Olympics overshadowing from the European financial 

crisis and Congress in recess. The most critical issue for consumers, 

however, is the availability of jobs and perceptions about the outlook for 

income as both deteriorated in August. The proportion of households 

expecting more jobs to be created in the next six months fell 2.2 points to 

15.4 percent, while those expecting fewer jobs to be created rose 1.8 points 

to 23.4 percent. The remaining 61.2 percent felt that about the same 

number of jobs would be created. Consumers also remain concerned about 

the lack of income growth, with slightly more households expecting a 

decrease in income over the next six months than expecting an increase. 

Consumer spending, particularly for big-ticket items, tends to be more 

closely correlated with the expectations series, so this past month’s drop 

portends a further slowdown in spending. Buying plans did take a tumble 

in August, with plans to buy an automobile sliding 2.7 points to 11.6. Plans 

to buy a major appliance also declined, but plans to purchase a home 

posted a slight increase. Plans to take a vacation also increased but were 

essentially the same as they were last August, which is of course a big 

family vacation month. The decline in the expectations series does not bode 

well for back to school sales, which have historically provided a reliable 

early forecast for holiday retail sales. 
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Consumer Confidence Slips In August  
Consumer confidence fell 4.8 points in August, as consumers grew somewhat more concerned about future 
economic conditions amid gas prices and continued uncertainty surrounding Europe and the fiscal cliff. 

 



 

Wells Fargo Securities, LLC Economics Group 

 

Diane Schumaker-Krieg Global Head of Research 
& Economics 

(704) 715-8437 
(212) 214-5070 

diane.schumaker@wellsfargo.com 

John E. Silvia, Ph.D. Chief Economist (704) 374-7034 john.silvia@wellsfargo.com  

Mark Vitner Senior Economist (704) 383-5635 mark.vitner@wellsfargo.com 

Jay Bryson, Ph.D. Global Economist (704) 383-3518 jay.bryson@wellsfargo.com 

Eugenio Aleman, Ph.D. Senior Economist (704) 715-0314 eugenio.j.aleman@wellsfargo.com 

Sam Bullard Senior Economist (704) 383-7372 sam.bullard@wellsfargo.com 

Anika Khan Senior Economist (704) 715-0575 anika.khan@wellsfargo.com 

Azhar Iqbal Econometrician (704) 383-6805 azhar.iqbal@wellsfargo.com 

Tim Quinlan Economist (704) 374-4407 tim.quinlan@wellsfargo.com 

Michael A. Brown Economist (704) 715-0569 michael.a.brown@wellsfargo.com 

Sarah Watt Economic Analyst (704) 374-7142 sarah.watt@wellsfargo.com 

Kaylyn Swankoski Economic Analyst (704) 715-0526 kaylyn.swankoski@wellsfargo.com 

Peg Gavin Executive Assistant (704) 383-9613 peg.gavin@wellsfargo.com 

Cyndi Flowe Administrative Assistant (704) 715-3985 cyndi.h.flowe@wellsfargo.com 

 
 

Wells Fargo Securities Economics Group publications are produced by Wells Fargo Securities, LLC, a U.S broker-dealer registered 
with the U.S. Securities and Exchange Commission, the Financial Industry Regulatory Authority, and the Securities Investor 
Protection Corp. Wells Fargo Securities, LLC, distributes these publications directly and through subsidiaries including, but not 
limited to, Wells Fargo & Company, Wells Fargo Bank N.A., Wells Fargo Advisors, LLC, Wells Fargo Securities International Limited, 
Wells Fargo Securities Asia Limited and Wells Fargo Securities (Japan) Co. Limited. The information and opinions herein are for 
general information use only. Wells Fargo Securities, LLC does not guarantee their accuracy or completeness, nor does Wells Fargo 
Securities, LLC assume any liability for any loss that may result from the reliance by any person upon any such information or 
opinions. Such information and opinions are subject to change without notice, are for general information only and are not intended 
as an offer or solicitation with respect to the purchase or sales of any security or as personalized investment advice. Wells Fargo 
Securities, LLC is a separate legal entity and distinct from affiliated banks and is a wholly owned subsidiary of Wells Fargo & 
Company © 2012 Wells Fargo Securities, LLC. 

Important Information for Non-U.S. Recipients 
  
For recipients in the EEA, this report is distributed by Wells Fargo Securities International Limited (“WFSIL”).  WFSIL is a U.K. 
incorporated investment firm authorized and regulated by the Financial Services Authority.  The content of this report has been 
approved by WFSIL a regulated person under the Act.  WFSIL does not deal with retail clients as defined in the Markets in Financial 
Instruments Directive 2007.  The FSA rules made under the Financial Services and Markets Act 2000 for the protection of retail 
clients will therefore not apply, not will the Financial Services Compensation Scheme be available.  This report is not intended for, 
and should not be relied upon by, retail clients.   This document and any other materials accompanying this document (collectively, 

the “Materials”) are provided for general informational purposes only. 

 
 
 

 

SECURITIES: NOT FDIC-INSURED/NOT BANK-GUARANTEED/MAY LOSE VALUE 


