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Employment Concerns Continue to Weigh on Confidence

Consumer confidence rose 6.7 points to 54.1 in August, with future expectations accounting for most of the
rise. Consumers are still worried about current economic conditions, particularly the scarcity of jobs.

Consumer confidence rose 6.7 points to 54.1 in August, marking the first Consumer Confidence Index
rise since May. Most of the improvement was in expectations, which rose Conference Board

10.1 points to 73.5. The number of consumers reported expecting
conditions to get better over the next six months rose 4.0 points to 22.4, the
highest level since the financial crisis intensified last fall. The number of
households expecting conditions to worsen fell 3.2 points. Consumers are
also slightly more upbeat about prospects for future job growth, with 18.4
percent expecting more jobs to be created over the next six months.

Consumers remain far more troubled about current conditions. The current
conditions index rose just 1.6 points to 24.9 in August and remains near its
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cycle lows. Consumers’ ongoing concerns about current conditions reflect '

. R R 40 + Confidence Yr/Yr % Chg: Aug @ -7.5% 1 40
the continuing worries about the labor market.  Only 4.2 percent of — Confidence: Aug @ 54.1 J

. . - - . 12-Month Movii A 1 Aug @ 43.3
consumers currently believe jobs are plentiful, while 45.1 percent feel jobs o e s s s e =T [P
are hard to get and another 50.7 percent believe jobs are not so plentiful. 87 89 91 98 95 97 99 0L 03 05 0709
With Consumers Worried, This Is No Time to Rock the Boat Conference Board Consumer Confidence
. - - . . P t Situati d E: tati Ind
The still fragile state of consumer confidence does a good job of capturing  zso e R e e 250
. .. . . Expectations Yr/Yr % Chg.: Aug @ 35.8%

current economic conditions. The economy, like the consumer confidence 22s+| rresent situation Yr/vr % ch.: Aug @ -61.7% 1 225
. . . - . i ion: @ 5
index, bottomed out earlier this year but remains at perilously 10w 16VElS. o0 | | —cxpecations. Ang @ 155 1 200

There are reasons to be optimistic but most of the improvement so far has
been apparent in the statistics rather than on Main Street.  The stock
market has improved, the index of leading indicators has increased for five
months in a row, home sales have picked up and prices appear to have
stopped falling. For consumers, however, the most important component
of their view of the economy is their assessment of employment conditions.
Layoffs appear to have topped out but hiring has not yet begun to improve.

Concerns about employment conditions are evident in the breakout
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the number that continue to report that jobs are hard to get.
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